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FUNDED BY  PROVINCE OF FLORENCE  

DURATION AND 
METHODOLOGY  

DURATION OF COURSE IS 250 HOURS: 
 50 CLASSROOM BASED HOURS 
 200 ELEARNING HOURS  

PRE-REQUISITES None 

COURSE OBJECTIVES  Provide the participants with the skills to improve the quality of the services 
offered to clients and to maximise company promotion 

BENEFICIARIES 20 individuals employed in companies operating in the tourism sector in the 
province of Florence.  

CLASSROOM TYPE  IT classroom 

LANGUAGE OF 
LESSONS  

Italian 

 

TRAINING PROGRAMME  
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Obtaining quality 
Quality indicators  
Classification of the main processes 
Procedural flowchart 
Norms and definitions 
Improving processes
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Basic communication concepts  
Interpersonal communication  
Integrated communication 
Definition and analysis of the client 
Company – client relations 
Client management 
Company organisational processes for client management  
7 KL>�M9B ENC[Z MNKQF\K	C�B KLH]B HIC<�=^H�=$_`=P�KLHNKAF	D ��� P�@1?�E E�MNK	KQFR<NKL>�M E �� = @/=/?AM�H�B H9S
<NKL>�MNE ��

0 KLU�>�@/= ��

Definition of Territorial Marketing  
Objectives and processes of territorial marketing  
The opportunities of the world wide web 
Creating a website  
Internet languages. From HTML to XML 
The main services available via a website  
Online bookings  
Web marketing variables 
Web Marketing plans 
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0 KLU�>�@/= �� Health and safety 
Emergencies and first aid 
Prevention and protection  

 


